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INTRODUCTION

The concept at INTRADE Malaysia 2011 is unique. Ten
highlighted industries together on one platform! It is a concept
designed fo meet the needs of importers and exporters alike,
closely aligned to the pulse of the most vibrant export industries
in ASEAN.

How you can benefit as an exhibitor at INTRADE 2011

Each highlighfed industry presents a clear, independent profile

and is the ideal sefting for your products, services or fechnology.

The global range of exhibits is presenfed fo visifors in

a

fransparent, logically sfructured way. As a result, the key
decision-makers will find you quickly and easily, so that real

business can begin.

The fen highlighfed industries benefit from the advantages of
being placed on a common platform in synergistic effect, so thaf
collectively INTRADE 2011 is presented with strong appeal,
broad infernational scope, with innovations and in-depth

information.

INTRADE 2011 is where manufacturers, exporters,
service providers, dynamic importers and exporters
come together with the dynamic ASEAN market.

REASONS TO EXHIBIT

BENEFIT from a fargeted business event marketing campaign
BUILD business alliances with Malaysia, ASEAN & beyond.
EXPLORE joint venture opportunities on a global level
LAUNCH new products

MEET with decision makers, suppliers and innovatfors
NETWORK with corporafe, government & institutional entities.

POSITION your company within the key market players in your indusry.

PROFILE your products, services & technologies.
REACH out first-hand and establish business contacts.
SHOWCASE your products to qualified decision makers.
TEST new markets.

All at INTRADE Malaysia 2011
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P YOUR TARGET

INTRADE Malaysia is the chosen meeting place for the ASEAN trade
community as well as countless representatives from businesses
and industries worldwide.

P HIGHLIGHTED INDUSTRY CLUSTERS

) AUTOMOTIVE

‘Hé Motor vehicles, vehicle security products, audio & mobile
electronics, automotive parfs & accessories, car care
products, plastic parts & components, rubber parts &
components & accessories, seats & seat belfs, tyres &
fubes, wheel rims, oil & lubricants.

ELECTRICAL & ELECTRONICS
g Consumer & industrial electrical & electronic products,
electrical & electronic parts & components.

FOOD & BEVERAGES
T Beverages : coffee, tea & cocoaq, juices. Confectionery :
chocolate, candy, biscuits, snacks. Processed foods &
agro-based products.

FURNITURE & INTERIORS
Office, home, hospital, industrial & commercial, furniture
& fittings, parts & components, display items.

GIFTS, SOUVENIRS, HANDICRAFTS & JEWELLERY
Gifts, premiums, souvenirs, handicrafts, jewellery, works
of art.

HEALTH, PHARMACEUTICAL, COSMETICS & PERSONAL CARE
Healthcare products, health services, pharmaceuticals,
medicine, toiletries, cosmetics, herbal & fraditional
products, spa & wellness.

INFORMATION & COMMUNICATION TECHNOLOGY
Computer hardware, components & accessories,
software, CAD/CAM/CAE, e-commerce, internet/intranet.

MACHINERY & EQUIPMENT
Machine tools, parts, moulds, dies & accessories,
packaging, processing, industrial aufomation.

PROFESSIONAL & BUSINESS SERVICES

Services & consultancy in architectural, biofechnology,
business, construction, education, engineering, financial
services, franchise and other professional & support
services.

WO0O0D PRODUCTS
Floorings & panels, chipboard, fibers & biocomposites.
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INTRADE Malaysia 2010
— trends at a glance

From infernational companies to local SME’s, the quality of
business leads and contacts af INTRADE Malaysia 2010 was
outstanding!

8,000 trade visitors

4,000 sgm exhibition space

1,000 KLITF frade delegates

600 trade buyers from 60 countries

340 exhibiting companies, domestic & internafional

ALL THE RIGHT ELEMENTS

INTRADE Malaysia opens up new business prospects with
extensive and afractive programs to generate interest across the
internafional business world.

MATRADE Incoming Buying Mission 2011 (IBM 2011)

IBM 2011 expects fo bring 500 qualified trade buyers from 60
countries fo INTRADE Malaysia 2011 for one-on-one business
meetings with exhibitors.*(*for Malaysian exhibitors only)

Kuala Lumpur International Trade Forum 2011 (KLITF 2011)

A forum where local and international business leaders,
enfrepreneurs and investors share insighfs into global business
prospects and opportunities. KLITF 2011 expects 1,000 frade
delegates.

Trade Fair
3 days of intense trading exclusively with industry professionals.

THE ORGANISER

The Malaysia External Trade Development Corporation (MATRADE)
was established in 1993 as the external frade promotion arm of
Malaysia's Ministry of International Trade and Industry (MITI).
MATRADE functions as a focal point for Malaysian exporters and
foreign importers fo source for frade related information. By providing
market research information and relevant advice, MATRADE assists
Malaysian exporters to better position their products and services in
the highly competitive global markets.

Ministry of International Malaysia External Trade
Trade and Industry Development Corporation




P EXHIBITION BOOTH PACKAGES

BARE SPACE

Size Per Booth : 9sgm (3m x 3m)

Minimum Booking  : 2 booth / 18sgm (3m x 6m)
International . USD 2,400 per booth
Malaysian : RM 7,000 per booth

SHELL SCHEME

Size Per Booth : 9sgm (3m x 3m)

Minimum Booking  : 1 booth / 9sgm (3m x 3m)

International . USD 2,750 per booth

Malaysian : RM 8,000 per booth
COMPANY NAME No.

EXCLUSIVE OFFER FOR MATRADE MEMBERS
B RM4,800 per booth / 9sgm (3m x 3m)
m Choice of Shell Scheme or Bare Space

m Offer valid until 31-August 2011 strictly on
first-come-first-served basis

JP SPONSORS STAND OUT FROM THE CROWD

Sponsorship is an effective way of building brand awareness and allows
the sampling of new products to trade visitors during INTRADE Malaysia
2011. Whether you align your brand with our prominent Show Stoppers,
or require fargeted exposure to a specific demography of visitors,
sponsorship gives you the sharp visibility fo sfand out from the crowd.
Tolk fo us ond we will glve you the edge
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P REPLY FORM

Fax to +603-6277 3973 Or
Email to Intfrade@qube.com.my
EARLY BIRD OFFER until 31st March 2011!

YES! Please contact me! | wish fo..
[ ] Exhibit
Please send me a quote for booths / sgm.

( () Space Only / () Shell Scheme)

| agree that my participation is confirmed only upon executing
my Space Contract Form.

D Launch a product / special event @ INTRADE Malaysia 2011
I:] Be a sponsor

[ ] visit

My Details :

|| MATRADE Member

Company :

Name :

Job Designation :

Address :

City : Postcode :
Stafe : Country :
Tel : Fax :
Handphone :

Email :

Nature of Business:

(fill up or affix name card)

* booths are allocated strictly on a first-come-first-served basis

BE PART OF INTRADE MALAYSIA 2011

BOOK NOW!
www.intrademalaysia.my
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